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ENGLISH VERSION

Instructions : (1) All questions carry equal marks.

(2) Figures of right side indicates marks of question.

1  Explain the meaning and importance of product life cycle 20
and state its stages.

OR

1  Explain the meaning significance and different methods 20
of promotion.

2 Discuss the objectives of pricing policy and explain the 20
various methods of pricing policy.

OR

2  Explain the meaning of marketing management and give 20
its definition and discuss its main characteristics.

3  What is meant by distribution channel ? Discuss the 20
factors governing its selection.

OR
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3 (@) Explain the difference between marketing and selling. 10
(b) Explain the scope of production planning. 10
4 (a) Discuss the qualities and qualifications of salesman 10
in short.
(b) Explain the various factors to be kept in mind while 10
fixing prices of product.
OR
4 (a) State the various basis of market segmentation. 10
(b) What is publicity ? Distinguish between publicity 10
and advertisement.
5 Write short notes : (any four) 20
(1) Personal selling
(2) Types of Discount
(3) Product Brand
(4) E-marketing
(5) Importance of Human Resource Management
(6) Brand and Trademark
(7) Total Quality Management
(8) Ethical Value in Marketing.
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